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The Style Manual for Successful Me: 


Spring 2011 









ARE YOU A 

VEGAS VIP? 


"LOOK LIKE YOU GIVE A DAMN" WEEKEND 

ARIA RESORT & CASINO 
JUNE 3-5, 2011 
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Esquire Solves 
Your Problems 




►EYE CHARTS ►WANTED POSTERS 
►THE DIRECTIONS ON GLAUCOMA MEDICINE 
>READER'S DIGEST CONDENSED FICTION 
►THE HUFFINGTON POST ►SIDEBARS LIKE THIS ONE, 
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The market may not go your 
way every day, but we will. 

There's a reason SmartMoney magazine 
says we're #1. In fact, there are several. 













































hb THE APPENDIX 
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The state of magazines is sticky, 
43 minutes per issue sticky. 

Media continue to proliferate. Attention spans continue 
to shrink. And free content is available everywhere, from 
the Internet to the insides of elevators. 

Why then are 93 % of American adults still so attached 
to magazines? Why do so many people, young and old, 
spend so much time with a medium that’s paper and ink, 
a medium you actually have to pay for in order to read? 

In a word, engagement. Reading a magazine remains 
a uniquely intimate and immersive experience. Not only 
is magazine readership up, readers spend an average 
of 43 minutes per issue. 

Further, those 43 minutes of attention are typically undivided. 
Among all media—digital or analog—magazine readers 
are least likely to engage in another activity while reading. 
(Advertisers, take note.) 

Stickiness. Another demonstration of the power of magazines. 
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AFTER TWO YEARS OFF, 

HE'S BACK WITH THREE MOVIES THAT OUGHTTO GET 

HIM KICKED OFF 

the Kate, JhicLan, SoyuieM, 
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“I’M NOT GOING TO TRIP MYSELF 

RUNNING DOWNHILL. I DID THAT ATTIMES. When, J font gat famouA,, 

IT WAS POW-POW-POW. OPPORTUNITIES. I WENT TO PERU.” 






























































































































































SOMETHING CALLED P90X 



m 

THEREGIMEN 






































































“HS“H 

gEiiiiii 

5£ 

llpum 



iis=i 

“Z. 



~~““ 

"=-r ; “fZ; 



pUgs 



®BK 

SP 

sa^sssssss 

=~=~ 


==~l5l“i; ssi=™ii=2 

=~~S=£~ 

























































































































































































































tion of treachery. He walked about quick¬ 
ly but fought the urge to assume a crouch 
when crossing open spaces. He was most 
concerned about ambush when he col¬ 
lected coins from the campground laun¬ 
dry and had his back to the door, or helped 
beach a canoe that arrived as the gloam¬ 
ing settled. Sometimes he made him¬ 
self a target at twilight on the riverbank 
while looking downstream toward Spawt 
Mill, where in a single summery moment 














Paul Fredrick 


100%co&S»S S «s,„ 

Regular, Bis & Tall or Trim Fit at a 



Order Today! Call 

800-309-6000 

paulfredrick.com/try 
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Cialis LEVITRA 
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